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ISLAND BUSI-
NESS NEWS (IBN): 
Can you share with 
us the most popular 
Gift / Floral options 
these days to celebrate 
an event or occasion?

KELLY’S FLOWER 
SHOPPE (KFS): The 
most popular floral op-
tions today are varied. 
Gerbera daisies, orchids, 
calla lilys are all popular. 
Depending on the time of 
year and event, the style 
and type of flower will dif-
fer. Green plants, plant-
ers, fruit baskets are also 
great items to celebrate 
any occasion. Young peo-
ple like the bold bright 
funky colors and the ger-
bera daisy and lilys are 
ones that they favour.

IBN: How does 
one go about choos-
ing the best option?

KFS: We at Kelly`s 
ask our customers first if 
they have something in 
mind. Most people will 
have an idea as to what 
they want depending on 
the occasion. Most times 
it will have been some-
thing they have seen 
on our web sites or in a 
picture. With our web 
site being constantly 
updated, our custom-

ers have many options 
to choose from. Most of 
the times the customer 
needs help in deciding 
as to the style of the ar-
rangement or what type 
of container they want 
the flowers in. Hand tied 
bouquets are very popu-
lar and make a beautiful 
presentation wrapped in 
colorful tissue and cel-
lophane tied with a bow.

IBN: How much should 
someone expect to spend 
on a nice arrangement?

KFS: Flowers are all 
priced differently and if 
the customer sees a par-
ticular arrangement he 
or she likes or asks for a 
specific number of flow-
ers to be in the arrange-
ment then the price would 
reflect that. We are aware 
that people are budget 
conscious and we work 
with the amount they 
are comfortable to spend

 IBN: Do you see many 
people sending flowers / 
gifts to their business or 
corporate clients these 
days? If so, any sugges-
tions for the best way for 
someone to make the most 
of a gift for their client?

KFS: Many people 
will send flowers, plants, 
fruit baskets or fabric 
(artificial) arrangements 

to business or corporate 
clients. This could be 
as a thank you, or for 
a job well done or for a 
new business. Again we 
take into consideration 
the customers reason 
for sending the gift and 
the type of business and 
the environment it’s go-
ing to. Maybe the busi-
ness does not have any 
natural light therefore 
a real plant may not be 
suitable so a fresh ar-
rangement would be bet-
ter or an artificial one.

IBN: What are the 
most popular occa-
sions these days, and 
why do you feel that is?

KFS: The floral in-
dustry is a unique busi-
ness. As the saying 
goes, we cover all oc-
casions from the time 
you are born until you 
leave this earth and ev-
erything that happens 
in between these two 
events. One minute we 
are helping a new father 
or grandparent, the next 
a grieving family need-
ing funeral selections 
for a loved one. The 
next customer might be 
a young lad wanting to 
send that perfect some-
thing for his girlfriend 
or vice versa, a young 

Around Town: Summerside, That Is!
This time Around Talking With Kelly’s Flower Shoppe

lady sending a floral ar-
rangement or balloons 
to her beau. We can 
send flowers to any part 
of the world and also 
receive floral orders 
form all over the world 
through FTD, Tele-
flora and or web sites.

IBN: Finally, what 
is the benefit of buying 
flowers directly from 
someone who specializes 
vs. buying them at a store 
that just carries a limited 
amount of flowers within 
their other product lines? 

KFS: Buying directly 
from a florist enables the 
customer to be specific 
as to the style of the ar-
rangement, colour com-
bination, type of flowers, 
type of container it goes 
in and also to add items 
such as bears, balloons, 
butterflies, birds, angels. 
It is also comforting to the 
customer to know they 
are dealing with someone 
who specializes in that 
product...after all, would 
you go to a tire store to 
buy ice cream? Kelly’s 
Flower Shoppe has been 
serving our community 
and PEI for 50 years. 
Our designers and staff 
take pride in their work 
and this reflects on the 
product they produce.

Children’s Health and 
Women’s & Newborn 
Health. They are dedi-
cated to improving the 
physical health, mental 
health and well-being 
of patients and their 
families by working 
on the issues that they 
identify as concerns. 

“Individuals and fami-
lies may wish to speak to a 
social worker when they 
are feeling overwhelmed, 
worried, depressed or 
anxious,” says Prosser.

Johnson explains that 
each individual or fam-
ily is unique so “social 
workers start where the 
family is at and services 
are based on what the 
family is saying that 
they need. We recognize 
that families come with 
their story and we help 
them tell us their story.” 

Part of this storytelling 
process often involves 
counselling, which helps 
individuals and families 
generate options and al-
ternatives. At the IWK, 
everyone believes that 
individuals and families 

are partners in the care 
that is provided. “We 
want to provide families a 
safe place to explore their 
thoughts and feelings, 
their worries and their 
concerns,” says Johnson. 

“We know the ques-
tions to ask, so we engage 
families in problem-solv-
ing by asking ques-
tions,” says Johnson. 
Social workers believe 
that all individuals and 
families have strengths 
and strive to help bring 
these strengths to the 
forefront during the 
problem-solving process. 

Social workers aim to 
improve the lives of in-
dividuals and families. 
They are an important 
resource when families 
find themselves going 
through a difficult period. 

Inside Your IWK is 
a joint project by the 
IWK Health Centre 
and IWK Foundation. 

To view an interview 
with Teresa Johnson and 
Heather Prosser, please 
go to www.Youtube.com/
user/IWKHealthCentre.

IWK
cont’d from p. 9

Joyce Phillips of Kelly’s Flower Shoppe

sion of pain that made 
me black out. Seconds 
later, I came to, but my 
leg would not move. When 
I looked down, it was 
bent in the wrong place, 
and I could see the bone 
pushing against my skin.

My decision to pursue 
a sport, not for the joy of 
it, but instead to impress 
someone that I did not even 
know, put me in the hospi-
tal for two weeks. I had two 
surgeries, screws put into 
my bone, and a cast on my 
leg for six months. Adding 
insult to injury, walking 
on crutches didn’t get the 
girls’ attention either! It 
was a Lose/Lose situation.

You would think that 
I might have learned a 
lesson from that experi-
ence, but for years after-
ward, I repeated it again 
and again. I would pursue 
jobs, relationships, even 
leisure activities for the 
wrong reasons. In short, 
I was not true to myself. 
Sometimes when others 
are persuading us, we find 
ourselves doing things 
that make us feel uncom-

fortable. We ignore those 
feelings because we want 
to be accepted. Peer pres-
sure doesn’t end at age 18, 
it continues until we learn 
to listen to our feelings.

When we are motivated 
by something that makes 
us feel anxious, nervous or 
ill at ease, we need to pay 
attention to that feeling, 
and find its root. When we 
do, we will most likely find 
that we are uncomfortable 
because we are living a 
lie. I have learned that 
pursuing interests that 
bring me joy, also give 
me confidence. My confi-
dence then attracts people 
who want to be with me 
for who I am; and situa-
tions that generate great-
er satisfaction. I have fi-
nally found the formula 
for a Win/Win situation!

Robert Evans Wilson, 
Jr. is a motivational speak-
er and humorist. He works 
with companies that want 
to be more competitive 
and with people who want 
to think like innovators. 
For more information on 
Robert’s programs please 
visit http://www.jump-
startyourmeeting.com

Robert Wilson
cont’d from p. 2
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by  Nancy M. Doucette
From The Heart

Special March Birthdays ~ From My Heart
Audrey Doucette	 March 1st	 My Mother
Tania Paynter	 March 2nd	 My Cousin
Jimmy MacAusland	 March 2nd	 My Cousin
Mike Arsenault	 March 4th	 My Cousin
Urban MacLellan	 March 4th	 My Friend
Kyan Riley	 March 4th	 My Cousin
Donna Gallant	 March 6th	 My Cousin
Marion Clow	 March 6th	 My Friend
Barry Brown	 March 7th	 My Cousin
Carl Perry	 March 8th	 My Cousin
Vanessa Doucette	 March 9th	 My Cousin
Phyllis Cormier	 March 16th	 My Cousin
Patty King	 March 17th	 My Cousin
Marlene Gallant	 March 18th	 My Cousin
Dale Savidant	 March 18th	 An Old Friend
Aidan Bernard	 March 23rd	 My Cousin
Kelly Wynn-Arsenault	 March 28th	 My Friend
Leonard Gallant	 March 30th	 My Uncle

Summerside, PEI (Feb-
ruary 15, 2011)—Cath-
erine Fournier, a second 
year student enrolled in 
the Business  Co-opera-
tive Education program 
at UPEI, is keen to con-
tribute to the success of 
Wiebel Aerospace over 
the next few months.  
Fournier is completing 
her final work term in 
the co-op program as the 
Marketing Coordinator 
for the emerging aero-
space company.  Wiebel 
specializes in the manu-
facturing of precision 
machined components 
for aircraft landing 
gear and flight controls 
and currently employs 
29 people at their fa-
cility in Summerside.

Fournier is responsi-
ble for assisting the com-
pany find new customers 
and new avenues of busi-
ness. She will also work 
on bringing a fresh look 
to Wiebel’s existing web-
site and create some new 
marketing materials for 
the company.  Fournier 
began her work term at 
Wiebel on January 17, 
2011, where she will be 
employed for 16 weeks.  

 “We thought the Mar-
keting Coordinator posi-
tion would be an ideal 
experience for a UPEI 
Business Co-op student 
and we will certainly 
benefit from Catherine’s 
fresh insights and enthu-
siasm,” said Charleen 
Hanlan, Customer Ser-

vice Manager at Wiebel 
Aerospace.  Hanlan add-
ed, “The funding has al-
lowed Wiebel to dedicate 
resources to a priority 
project within the com-
pany. Our experience 
with the UPEI Business 
Co-op program has been 
a win-win opportunity.”

Wiebel is one of nu-
merous private sector 
businesses benefitting 
from funding made 
available through the 
Business and Science 
co-op programs at UPEI. 
The project, funded by 
Skills PEI through the 
Canada-PEI Labour 
Market Agreement, has 
developed quality work 
terms for students in the 
private sector. The funds 
are used in the form of 
wage incentives – up to 
50 per cent of a co-op stu-
dent’s hourly wage – for 
approved private sec-
tor businesses on PEI.  
Employers are eligible 
to receive this assis-
tance for up to 16 weeks.

UPEI Business Co-op Student Lands 
Opportunity In Aerospace

Co-operative educa-
tion offers an integrated 
educational program, 
combining academic 
studies with practical 
work experiences out-
side the university envi-
ronment. The programs 
are founded on the prin-
ciple that students apply 
theoretical knowledge 
from course studies and 
return to the classroom 
with related profession-
al experience. At UPEI, 
‘co-op’ is available for 
students enrolled in 
Business, Physics, and 
Computer Science. Stu-
dents complete four 12-16 
week work terms during 
the May-August, Sep-
tember- December, and 
January-April periods.  

Anyone interested 
in more information 
can contact Jessica Gil-
lis, Project Coordina-
tor of the Private Sector 
Business and Science 
Co-op Development Pro-
gram, at (902) 894-2830 
or jpgillis@upei.ca.

great; no matter where 
that brand is built.

Gair did note in our 
interview that his Seam-
less Brand and this very 
book is not for everyone, 
just like all great brands 
are not for everyone, 
and therefore appeal to 
some and repel others.

To that I say – “if the 
book isn’t for everyone, 
it’s certainly for those 
who want to take their 
career and/or their 
brand to the next level.”

Now, in this review, 
I tried not to give any of 
the content away here, 
while still giving you 
a feel for what makes 
this book a good read, 
and a good purchase.

If I had to sum up this 
book, I’d simply say 
that this is an entertain-
ing book about how to 
make a brand promise 

that you can continually 
keep; whether you oper-
ate a business, work for 
someone else, or perform 
on the stage every night.

Oh, and we bought our 
copy of the book at Chap-
ters in Halifax before we 
even approached Gair 
about an interview, so 
this wasn’t a book that 
we obtained at no charge 
for the purpose of re-
viewing it. There is noth-
ing wrong with review-
ing a book that has been 
mailed in but we just 
wanted to let you know 
that we paid retail price 
for this book and still feel 
we got it at a good price.

If you want to get 
your copy of Nuts, 
Bolts and A Few Loose 
Screws, you can find it 
in Chapters, Indigo and 
Coles stores through-
out the country, online 
at Amazon.com, or you 
can get more informa-
tion at www.gairmax-
well.com  or http://
seamlessbrand.com/

I got that informa-
tion from a quick visit 
to the Seamless Brand 
website myself – and 
that’s how I know….
and now you know….
and in the words of the 
great G.I. Joe cartoons 
from the 80’s, “know-
ing is half the battle”!

Book Review
Gair Maxwell
cont’d from p. 10

This poem is dedicated to the loving memory of my Grandmother,Veronica (nee 
Doucette) Gallant DesRoches. I loved you with All of My Heart, You took a large 

part of me with you Saturday, March 30th, 1996.

Prince Edward Island is “Heaven” to me
There’s no other place I’d rather be

Most Islanders I know quickly agree
We’ve all we need here surrounded by family

There’s more than one who passed on I’d sure like to see
Though it’s not possible they will always know where to find me.

Recently we were graced with a holiday – Islander’s Day
To honor our Homeland – well I just can’t think of a better way

Our ancestors landed here all those years ago
I sometimes wonder did they ever really know

That all these years later Our Island would be such a haven for you & for me
We live on this beautiful Island today because yesterday our Ancestors paid the fee.

I was born here, as were my parents & grandparents  etc. before me
All the major happenings in my life took place on this Island – same 

for most of my family
I got married here, I had my son here, I went to school & worked here

This is also where I  met & came to love most all who to me became dear
On March 30th, 2011 it will be 15 years since I said good-bye to my beloved “Mamie”
One of the strongest people was my pleasure to know – a major part of my family tree

She endured more than any one person should have to deal with 
to raise 11 children on her own

No welfare back then, today everyone of them know 
because of her they always had a home

I know she’s looking down on all of us now saying “Family was number 1 to me”
More importantly she not only thought that – she showed it for us & the world to see

“Mamie, I’ll miss you until my dying day – Dad is there with you now 
someday we’ll meet again”

“You were more than a Grandmother to me, You were my World – 
my undying love is what I send”


